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Besides implementing transparent and
reli routines to ensure, rerifyfand rebort
| nounced and unanhioundad audits

WAY | 2portin:

a rformed both by IKE udit l
. o N IKEA Number of | Description IWAY compliance results
and third-party organisations. If a supplier supplier type? suppliers P &
fails to develop its business to fulfil the IWAY F¥20 FY17 FY18 FY19 FY20
* requiements and to correct any deviation
_q ) . ) y L Home furnishing 879 Make IKEA home furnishing products 98% 98% 97% 95%
within a given time frame, the supplier is suppliers
| | . f
:Jlrers phased out and the business agreement is Transport suppliers- 244 Transport IKEA products from suppliers 97% 98% 97% 94%
terminated. The time frame varies depending land and ocean?® to stores and distribution centers
on the area that is non-compliant: immediate Global food supply 108 Provide the food and ingredients for the 87% 96% 97% 999
. PP e sites’ core range in IKEA bistros, restaurants
business-stop if it is a deviation related to an and Swedish Food Markets
IWAY Must requirement,’ or by 90 days at the
qa ! o S IKEA Components 300 Provide components and materials 99% 98% 98% 95%
Poland latest for all other IWAY requirements. that are used in IKEA home furnishing
products to IKEA suppliers and sub-
suppliers
28% - :
China Read more about how the COVID-19 pandemlc IKEA Industry® 398 Supply solid wood, board on frame 60% 64% T7%5 2%’
has affected our sunnliers on nane 10. and board-based furniture to IKEA and
companies in the IKEA supply chain
IKEA Catalogue 3 Provide the pulp, paper and print 63% 80% 87% 93%
sites® services for the printed IKEA Catalogue®
Approval with IWAY Must requirements at critical home furnishing sub- 91% 93% 94% 95%
suppliers™

IWAY is the IKEA supplier code of During FY20, we finalised the latest revision of
conduct.! It is our long-standing IWAY.
programme that communicates o ‘
and ensures the minimum The approval rate, which |nd|catfes co.mpllance .
. . with the IWAY Standard at suppliers, is
requirements on environmental, monitored on a regular basis. This gives us
social and working conditions,
together with IKEA suppliers.
IWAY sets clear expectations on
IKEA suppliers, and is the basis
for developing dialogue and
shared values.

tandard-general-section

‘level as for other organisations.

All IKEA Industry own units are IWAY approved.

eve IWAY compliance for all suppliers by FY23, in line with the goal set in the IKEA Industry roadmap.
1D-19, however still on track accerding to our roadmap.

a picture of how well suppliers meet IWAY
requirements over time, and also supports
the identification of areas where further focus
and collaboration are needed to ensure that
suppliers achieve the IWAY requirements.

or service - critical home-furnishing sub-suppliers are audited against these requirements.

Launched in 2000, IWAY has been updated on a
regular basis to take into account environmental
and social developments, as well as emerging
issues in the global value chains. Over the past
20 years, we have also developed additional
requirements for certain parts of the supply
chain and clarified our position on specific
topics, such as the prevention of child labour and
support for young workers. IWAY is one of the
tools we use to secure the integration of aspects
of human rights across the value chain, by
focusing, for example, on decent and meaningful
work, freedom of association, and health and
safety, among others.

1For an overview of all IKEA codes of conduct, see page 82.

74 - IKEA SUSTAINABILITY REPORT FY20



Supplier
Guiding
Principles

Values and Commitments at
The Coca-Cola Company

The reputation of The Coca-Cola Company is built
on trust and respect. Our employees and those who do
business with us around the world know we are committed
to earning their trust with a set of values that represent
the highest standards of quality, integrity, excellence,
compliance with the law, and respect for the unique
customs and cultures in communities where we operate.

QOur Company has always endeavored to conduct
business responsibly and ethically. We respect
international human rights principles aimed at promoting
and protecting human rights, including the United Nations
Declaration of Human Rights and the International
Labor Organization's Declaration on Fundamental
Principles and Rights at Work. We actively participate in
the United Nations Global Compact. These corporate
values are formalized in the Workplace Rights Policy.

Our acknowledgment of these international principles
is consistent with our dedication to enriching the
workplace, preserving the environment, strengthening
the communities where we operate.

The Supplier Guiding Principles -
Reflecting the Company’s Values

The Supplier Guiding Principles (SGP) are a vital pillar
of The Coca-Cola Company's workplace accountability
programs. These programs are driven by the belief that
good corporate citizenship is essential to our long-term
business success and must be reflected in our relationships
and actions in our workplaces and the workplaces of
those who are authorized to directly supply our business.

Recognizing that there are differences in laws,
customs, and economic conditions that affect business
practices around the world, we believe that shared
values must serve as the foundation for relationships
between The Coca-Cola Company and its suppliers.

The Supplier Guiding Principles communicate our
values and expectations and emphasize the importance
of responsible workplace policies and practices that
comply, at a minimum, with applicable environmental
laws and with local labor laws and regulations. The
principles outlined below reflect the values we uphold in
our own policies, and we expect our direct suppliers to
follow the spirit and intent of these guiding principles.

Freedom of Association and

Collective Bargaining

Respect employees’ right to join, form, or not to join
a labor union without fear of reprisal, intimidation or
harassment. Where employees are represented by

a legally recognized union, establish a constructive
dialogue with their freely chosen representatives and
bargain in good faith with such representatives.

Prohibit Child Labor

Adhere to minimum age provisions of applicable laws
and regulations.

Prohibit Forced Labor and
Abuse of Labor

Prohibit physical abuse of employees and prohibit
the use of all forms of forced labor, including prison
labor, indentured labor, bonded labor, military labor
or slave labor.

Eliminate Discrimination

Maintain workplaces that are free from discrimination
or physical or verbal harassment. The basis for
recruitment, hiring, placement, training, compensation,

and advancement should be gualifications,
performance, skills and experience.

Work Hours and Wages

Compensate employees relative to the industry and
local labor market. Operate in full compliance with
applicable wage, work hours, overtime and benefits
laws, and offer employees opportunities to develop
their skills and capabilities, and provide advancement
opportunities where possible.

Provide a Safe and Healthy

Workplace

Provide a secure, safe and healthy workplace. Maintain
a productive workplace by minimizing the risk of
accidents, injury, and exposure to health risks.

Protect the Environment

Conduct business in ways which protect and preserve
the environment. Meet applicable environmental laws,
rules, and regulations.
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Mechanisms of Consumer Boycotts: Evidence from the B nfant Food - v
Controversy o
-Airlines Stock Drops $1.4 Billion After Company Culture

Passenger-Removal Controversy 10 Com pa nies that Still

By Lucinda Shen  April 11,2017 Use Child quour

Massachusetts Consumers Sue-for
Allegedly Using Child and Slave Labor to
Make Chocolate

Feb 12, 2018 | View Case Page




Business and human rights (Recommendation 48, voluntary pledge 5, 7)

136. On 31 May 2017, the National Human Rights Commission of Thailand, the Ministry
of Justice, the Ministry of Foreign Affairs, the Ministry of Finance, the Federation of Thai
Industries, the Thai Bankers' Association, the Thai Chamber of Commerce and the Global
Compact Network Thailand signed a Declaration on Collaboration on the Implementation
of the United Nations Guiding Principles on Business and Human Rights (UNGPs).

137. Thailand also continues to advance implementation of the UNGPs in the country and
facilitated a visit of the Working Group on the Issue of Human Rights and Transnational
Corporations and Other Business Enterprises to Thailand during 26 March-4 April 2018.

138. On 29 October 2019, the Cabinet approved the National Action Plan on Business
and Human Rights Phase I: 2019-2022 (NAP on BHR). The NAP was drafted based on
comments received from nation-wide public consultations between government agencies,
state enterprises, businesses and civil society in all regions of the country and focuses on
the three pillars of rights promotion which include actions to Protect, Respect, and Remedy
which are deeply linked to Thailand’s national context. The Government also ensured that
the NAP was consistent with the National Strategy, the National Human Rights Plan, the
human rights situation in Thailand, and related policies and regulations as well as
international standards.

139. Its adoption underscores Thailand’s commitment and intention to protect and
promote human rights, which was further demonstrated in the follow-up and evaluation of
the implementation of the NAP in early 2021. At present, discussions are ongoing with
prominent business corporations regarding the possible elaboration of policies on Strategic
Litigation Against Public Participation (SLAPP).
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GUIDING PRIN
ON BUSI
AND HUMAN RI

12. The responsibility of busingss enterprises to respect human rights refers
to internationally recognized human rights — understood, at @ minimum,
as those expressed in the International Bill of Human Rights and the
principles concerning fundamental rights set out in the International
Labour Organization’s Declaration on Fundamental Principles and
Rights at Work. 9




INTRODUCTION TO THE UNITED NATIONS HUMAN RIGHTS TREATIES

UNITED NATIONS CHARTER BODIES F INTERNATIONAL BILL OF HUMAN RIGHTS \

) UNVERSAL DECLARATION OF
| HUMAN RIGHTS
|
I
i CONVENTION AGAINST TORTURE AND
| OTHER CRUEL INHOMAN OR[Nl INTERNATIONAL COVENANT ON '"Tga‘ﬁgwlsggm:; ON
DEGRADING TREATMENT OR N CIVIL AND POLITICAL RIGHTS e e
| PUNISHMENT :
|
|
CONVENTION ON THE ELIMINATION INTERNATIONAL CONVENTION N
| CONVENTION ON THE RIGHTS OF ALL FORMS OF DISCRIMINATION THE ELIMINATION OF ALL FORMS OF
OFTHE CHILD AGAINST WOMEN RACIAL DISCRIMINATION
TREATY
MONITORING BODIES
INTERNATIONAL GONVENTION FOR INTERNATIONAL CONVENTION ON
THE PROTECTION OF ALL PERSONS THE RIGHTS OF ALL MIGRANT CONVENTION ON THE RIGHTS OF
FROM ENFORCED DISAPPEARANCE WORKERS AND THEIR FAMILIES PERSONS WITH DISABILITIES
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INTERNATIONAL 2018 EDITION
CHAMBER
OF COMMERCE

The world business organization

ICC ADVERTISING AND MARKETING

COMMUNICATIONS CODE

Marketing communications should respect human dignity and should not incite or condone any form
of discrimination, including that based upon ethnic or national origin, religion, gender, age, disability or
sexual orientation.

Marketing communications should not without justifiable reason play on fear or exploit misfortune
or suffering.

Marketing communications should not appear to condone or incite violent, unlawful or
anti-social behaviour.

Marketing communications should not play on superstition.
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Breakdown of employee headcount by gender

In 2020, 51% of our total employee headcount was female, similar to
the year before. Females made up 27% and 25% of the Board and
Group Management Committee respectively.
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Read more in “Information on employees” on page 49.

Targets: We remain committed to strengthen our efforts in building
a diverse and inclusive workforce through deliberately designed
learning and culture-building programmes.
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