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การใหค้วามเชือ่มั่นชว่ยเพิม่ความมปีระโยชนต์อ่การตดัสนิใจของ

การเปิดเผยขอ้มูลความรบัผดิชอบตอ่สงัคมขององคก์รหรอืไม่: 
หลกัฐานเชงิประจกัษจ์ากตลาดหลกัทรพัยล์อนดอน
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Why focusing on 
“Corporate Social Responsibility” 

is interesting? 
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Trend of Corporate Social Responsibility (“CSR”)

Companies 
have currently 
more 
concerned 
about what the 
impact of their 
business 
operations 
have on the 
environment 
and the society.

http://corporate.bigyellow.co.uk/csr.aspx
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• Stakeholders become aware that only the annual financial reporting cannot provide all salient information 
of the firm.

• Actually the non-financial information is also important and useful for stakeholders. 

• There is a growing trend of regulations requiring companies to publish non-financial information (KPMG, 
2015).

• Percentage in 2015 is a small rise from 2013, so it seems to be stable. This stabilization suggests that future 
growth in CR reporting is likely to occur in smaller increments unless driven by mandatory reporting 
legislation.

Voluntary Disclosure of Non-financial Information 

Source: The KPMG Survey of Corporate Responsibility Reporting 2015

G250 = 250 largest companies based on Fortune Global 500 (G250) ranked by total revenue

N100 = Top 100 companies from each of 34 countries
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• Non-financial information is useful and provides value relevant to the firm. 

• Holder-Webb et al. (2008) perform the survey of 750 retail investors. 

Their results show that investors pay attention to non-financial information (i.e. 
industry cohort, governance and CSR information) and also use such information in 
their investment decision making. 

• Berthelot (2012) reveals that investors positively value CSR reporting. 

• Several existing studies find the association between CSR disclosure and firm value
(e.g. Plumlee et al, 2015; Luo et al, 2006). 

• Clarkson et al (2013) also show that voluntary environmental disclosures can 
increase firm value.

CSR Disclosure and Firm’s Value-relevance



“Assurance”, 
a tool to enhance 

the value relevance of
CSR Disclosure
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Role of Assurance for CSR Disclosure

CSR Report Transparency

Trust

Assurance Reliability

GRI, 2013:
“The use of external, independent reviews of management processes and final 
disclosures is intended to increase the robustness, accuracy and trustworthiness of 
disclosed information.”
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• Assurance is important, the data must be higher quality to be reliable and relevant to decision 
making. Benefits of assurance are to (1) increase recognition, trust and credibility; and (2) 
reduce risk and increased value (GRI, 2013).

• Assurance statements have to provide the information that “stakeholders are legally or morally 
entitled to receive, even if the company chooses not to disclose all” (Adams & Evans, 2004).

• Peters and Romi (2015) suggest that the value-relevance of CSR assurance is increasing over 
time. Auditor can help the investor believe that the data quality has been verified. 

• CSR assurance is required for investors to value CSR investments when managers are 
compensated for their firm’s CSR performance (Brown-Liburd and Zamora, 2015).

Role of Assurance and its Value-relevance

➢ Similar to the publishing of a separate CSR report, the assurance of these reports is 
also generally voluntary.

➢ There is little evidence of companies' internal efforts to ensure high quality of CSR 
disclosures (Trotman, 2015). So, assurance mechanism are needed.
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• External assurance statements 
improve the external credibility and, 
by examining the internal control 
process, the internal credibility of the 
CSR information. 

• The greatest growth in assurance of 
CR information has been in the annual 
report, rather than in stand-alone CR 
reports (KPMG, 2015).

Trend of Assurance for CSR Disclosure

Source: The KPMG Survey of Corporate Responsibility Reporting 2015
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Trend of Assurance for CSR Disclosure

The KPMG Survey of Corporate Responsibility Reporting 2015

• There is the difference in 
approach and perspectives 
between accounting providers 
and specialist consultants.

• Accountants tend to focus on 
techniques and output (i.e. 
assurance provided on the 
numbers in the statements).

• Non-accountants perceive one 
of their primary objectives to 
be changing clients’ 
organizational practices so as to 
render them ‘more sustainable’. 
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Trend of Assurance for CSR Disclosure

Source: The external assurance of sustainability reporting (GRI, 2013)
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Assurance Standards for CSR Disclosure

Source: The external assurance of sustainability reporting (GRI, 2013)

AA1000AS ISAE3000

Organization AccountAbility International Federation of Accountants (IFAC)

Framework AA1000 Assurance Standard 
(AA1000AS) 2008

International Standard on Assurance Engagements 
(ISAE) 3000 (Revised 2013), “Assurance 
Engagements Other than Audits or Reviews of 
Historical Financial Information”

Provider All assurance providers Accounting professional providers

Emphasis on whether the organization and its 
sustainability reporting respond to 
stakeholder concerns

comprehensive procedures for evidence gathering 
processes & assurer independence

Level of 
Assurance

High level Reasonable

Moderate Limited

High assurance

Low assurance
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Example of Assurance Opinion
High assurance

Low assurance

Low assurance

High assurance



Research Objectives:
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• This research aims to explore the research on corporate social responsibility (“CSR”) 
disclosure by emphasizing the role of assurance in increasing the value-relevance of 
CSR disclosure.

1) to investigate whether CSR disclosure is relevant to a firm’s value; 

2) to investigate whether assurance enhances the relevance of CSR disclosure to a firm’s value; 

3) to further explore the content of assurance statements to determine whether the value 
investors place in the content of assurance statements includes:

• type of assurance providers

• level of assurance
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Research Framework

Assur / 
Not assur

Content Scores
Providers

(accountant / 
consultant)

Level of Assurance
(high / low)

Report / No report Ohlson (1995) Model

H1

H2 H3 H4 H5



Research Questions
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1) Does corporate social responsibility report provide value relevance to the firm’s value?

2) Does assurance statement enhance the value relevance of corporate social responsibility 
report to the firm’s value?

3) Do investors give value to the content in assurance statement?

4) Do investors give value to the assurance provided by accounting profession rather than 
consultants?

5) Do investors give more value to the higher level of assurance?



RESEARCH DESIGN
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Value-relevance Concept

• To examine the relationship between accounting information and a firm’s market value. 

• The theoretical concept of value-relevance predicts how accounting information (e.g. 
earnings and the book value of equity) and other information relates to the market 
value of a firm (Beaver, 2002). 

• This research applies the concept of value-relevance to examine whether CSR 
disclosures and its assurance influence investors’ decisions by examining its relationship 
with firm market value.

Firm’s 
Market Value

Firm’s 
Book Value

Firm’s 
Earnings

Other 
Information
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• This research use Ohlson (1995) Model to examine the value-relevance of CSR reports 
and assurance in this research.

• This is similar to several previous studies. For example, Xu et al., 2007; Al Jifri and Citron, 
2009; Lourenco et al., 2011; and Bose et al., 2016.

Value-relevance Model



22

Models for Hypotheses Testing
Hypothesis Model Predicted result for 

variable coefficient

H1: Among the firms listed in FTSE, CSR 
disclosure will relate to the firm’s market 
value.

Coefficient of CSR and ANNU 
are expected to be 
significant and positive.

H2: Among the firms with CSR disclosure, 
assurance statement will relate to the 
firm’s market value.

Coefficient of ASSUR is 
expected to be significant 
and positive.

H3: Among the firms with CSR assurance, 
content of assurance statement will relate 
to the firm’s market value. 

Coefficient of ASSUR_CONT 
is expected to be significant 
and positive.

H4: Among the firms with CSR assurance, 
type of assurance providers will relate to 
the firm’s market value.

Coefficient of PROV is 
expected to be significant 
and positive.

H5: Among the firms with CSR assurance, 
level of assurance will relate to the firm’s 
market value.

Coefficient of LEVEL is 
expected to be significant 
and positive.



Sample Selection and Data Collection
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Samples

• Listed companies on FTSE (London Stock Exchange) 

• Period 2011-2015

Data Collection

• DataStream, Bloomberg

• CSR disclosure, from companies’ website (hand-collection)

H1 Value-relevance of CSR 
disclosure

Full sample

H2 Value-relevance of 
assurance statement

Firms with CSR disclosure

H3, 4, 5 Value-relevance of 
assurance content, 
providers, and level of 
assurance

Firms with CSR 
disclosure and 

assurance
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• Dependent variable of all models is firms’ market value four month after the fiscal 
year ended, collected from DataStream.

• According to the “Disclosure Guidance and Transparency Rules Sourcebook” or called 
FCA handbook, the firms listed in London Stock Exchange main market “must make 
public its annual financial report at the latest four months after the end of each 
financial year” (Chapter 4.1.3). 

• Therefore, using the four-month after fiscal year ended market value will ensure that 
CSR reports are available to investors so this information can be reflected in the 
company valuation (Xu et al., 2007; Al Jifri and Citron, 2009; and Berthelot et al., 
2012).

Dependent Variable



Independent Variables
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Variable Type Definition Source

Book value (BV) Independent v. the book value as of the end of the year DataStream

Current earnings (e) Independent v. net earnings for the year DataStream

CSR report (CSR) Independent v. 
(H1)

dummy variable which is equal to 1 if a firm 
discloses separate CSR report

Hand-collection

Annual Report 
(ANNU)

Independent v. 
(H1)

dummy variable which is equal to 1 if a firm 
includes CSR information in annual report

Hand-collection

Assurance statement 
(ASSUR)

Independent v. 
(H2)

dummy variable which is equal to 1 if a firm 
has assurance statement for CSR report

Hand-collection

Content of assurance 
statement 
(ASSUR_CONT)

Independent v. 
(H3)

quantitative scores using the content 
analysis of assurance statement

Hand-collection, 
content analysis to 
calculate scores

Assurance provider 
(PROV)

Independent v. 
(H4)

dummy variable which is equal to 1 if 
accounting professional is the assurance 
provider

Hand-collection

Level of assurance 
(LEVEL)

Independent v. 
(H5)

dummy variable which is equal to 1 if level 
of assurance is reasonable level or high 
level

Hand-collection



Independent Variables
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Variable Type Definition Source

Leverage (LEV) Control v. end-of-year total debt divided by end-of-
year total assets

DataStream

Industry (INDUS) Control v. dummy variable which is equal to 1 if a firm 
is in the environmental concerned 
industries (i.e. oil and energy industry, 
mining industry)

FTSE website, 
DataStream

Environmental, social 
and governance rating 
(ESG)

Control v. ESG rating score for firms listed in FTSE main 
market, which evaluated by FTSE Russell

FTSE Russell website

Independence of 
assurance provider 
(INDEP)

Control v. dummy variable which is equal to 1 if the 
financial statement auditor and CSR 
assurance provider is not the same firm. 
(only added for model testing of Hypothesis 
4)

Hand-collection



Coding Rules – Content of Assurance Statement
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• Content of assurance statements was measured as quantitative scores. 

• This research adopts the coding rules developed by Perego and Kolk (2012) with 2 
additional criteria (total scores = 29)

1) Recommendations 

• assurance provider should provide useful information for stakeholders, 
especially investors, that efficiently support their decision-making 
processes. 

2) Limitations

• assurance provider should disclose any limitations of the work performed 
to the users of such report.

• The total scores of this content analysis = 29
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Coding Rules – Content of Assurance Statement
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Coding Rules – Content of Assurance Statement



EMPIRICAL 
RESULTS
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Sample Description
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Descriptive Statistics
Voluntary firms having CSR disclosure and assurance are the 
firms focused in their management performance of 
environment, social, and governance.

Average 
assurance 
content scores 
are 16.78 out of 
29.00 (58% of 
total scores) 
which is over 
half of the total 
scores.
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Value-Relevance of CSR Disclosure on Firms’ Market Value

• Investors positively 
value CSR report. 

• The disclosure of 
CSR information by 
including in annual 
report also provides 
value-relevance to 
firm’s market value. 

• Hypothesis 1 is 
supported
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Value-Relevance of Assurance Statement on Firms’ Market Value

• Hypothesis 2 is 
supported.

• Assurance statement 
for CSR disclosure 
tends to have a 
significant positive 
impact on firm’s 
market value. 

• This implies that CSR 
assurance provides 
value-relevance for 
investors. 
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Value-Relevance of Assurance Contents, Assurance Providers and 
Level of Assurance on Firms’ Market Value



36

Value-Relevance of Assurance Contents, Assurance Providers and 
Level of Assurance on Firms’ Market Value (Cont.)

• Hypothesis 3 is supported. 

• This implies that not only the availability of assurance statement (as tested and discussed in H2), the 
contents of assurance statement also tend to have a significant positive impact on firm’s market value. 

• The investors not only value the availability of assurance statements, but that investors also value the 
content indicated in assurance statement. 

• Hypothesis 4 is supported. 

• Investors more highly value assurance statements provided by accountants who seem to be the leader in 
the assurance provider market (Bose et al.,2015; Perego and Kolk, 2012). 

• Investors positively react to the non-financial assurances provided by accounting professionals, rather 
than consultants. Because accounting professionals seem to be highly skilled in the professional 
skepticism and independence (Zorio et al.,2013). 
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Value-Relevance of Assurance Contents, Assurance Providers and 
Level of Assurance on Firms’ Market Value (Cont.)

• Hypothesis 5 is not supported. 

• It appears that investors not value the level of assurance used by assurance providers.

• This may be due to the lack of knowledge regarding the assurance standard for CSR report which is a 
type of non-financial information. 

• Investors may be aware of the standards, but may not possess the required knowledge and the 
thorough understanding of the standards.

• The lack of knowledge leads to the unclear investors’ understanding and variation of investors’ 
awareness about the level of assurance used by assurance providers. 

• The prior studies of level of assurance mostly were experimental designs investigating the affect of 
investors’ perceptions and judgments by assurance. However, none of these studies tested whether 
participants understand assurance standards (Dilla et al., 2014; Hodge et al., 2009; Plumlee et al., 
2015).



CONTRIBUTIONS, 
LIMITATIONS & FUTURE 

RESEARCH



Contributions

1. To demonstrate that CSR disclosure provides relevance to a firm’s market value, and 
also demonstrate the importance of assurance by demonstrating that CSR reporting 
with assurance statements provides more relevance to a firm’s market value.

2. To reveal that investors value substance as well as form. The investors not only value 
the availability of assurance statements, but investors also value the content indicated 
in assurance statements. This adds to the current literature of the assurance for CSR 
disclosure.

3. To reveal that investors more highly value those CSR reports that are assured by 
accounting professionals. This implies that investors perceive the assurance statement 
as more valuable when it is provided by accounting professionals. 

4. For regulators (i.e. standard-setters) in countries without mandatory CSR reporting and 
without the assurance of CSR reporting, these results can inform choices regarding 
which regulatory approach might be best applied to nonfinancial reporting. 
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Limitations

1. The data set of CSR reports was hand-collected from the website of companies listed 
on the London Stock Exchange between 2011 and 2015. Therefore, certain samples 
were omitted due to the unavailable disclosure of the companies’ website. 

2. Certain companies disclosed information or prepared their CSR report in other 
languages (e.g. in Chinese), and these samples have also been omitted.
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Possible future studies

1. To explore in depth for the investors’ perception and their understanding of assurance 
standards and the difference of level of assurance. 

• The lack of knowledge leads to the unclear investors’ understanding and variation 
of investors’ awareness about the level of assurance used by assurance providers. 

2. To explore in depth for types of assurance engagements (i.e. integrated assurance, 
compliance assurance, formative assurance, and social assurance). 

3. To investigate the association between the quality of assurance statement and 
assurance fee.
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