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Daily Message

= ® Twitter (91,120) (46.69%)
® Facebook (64,389) (33.00%)
® Youtube (17,564) (9.00%)
® Webboard (12,085) (6.19%)

| | ® News (9,163) (4.70%)

‘ ® Blog (553) (0.28%)

® Instagram (261) (0.13%)

® Commerce (7) (0.00%)

Messages

Mnuadsafimulszduiiiaulalus Wunelunisaamu deagvieufussgdladivials
aulnevusamuluAunngadrainiu Tnsnud fevay 46 wovhAunindaavainuiuniugeds
Fondunifsiilsszerdu wnziiferas 33 uesinfunsamuiilevtmanouumiluszoren s
n¥eway 11 Wiwinduuvasoouiu uazfovas 10 vesindudunindfiaunsaiduldieninny
Usgdnivihey drusu ndninasilunisasu wuin dlnglénnsiesizsimanaia (technical
analysis) 19U M3Aaszvinsml Andudosas 41 asmulaensfnamuy1Ia159NTaN1wa 9 Andy
Sovaz 26 uay amulagordedyvingin Anduiovas 25

387id04 Search Data Liun1sdrsr9anaAilddumdoyaiifsrdeadvdunindadia
G?flaLma'Q‘ﬁlmsumﬁﬁa;ﬂaﬁﬁmﬂi’fé’wﬁﬁum’mﬂLLwa(ﬂ‘V\Ia%m search engine 194 google laBAIAUM
freg1efitiunanslunisdnwidiunsifudeoyadounds 4 ¥ i eldifuninsaunisidule

=

YasaunsndfIvalulsemelng F9e1rsofgisansnND oI MU UTDININTINAUNS NIRRT AR



“asUln” w3e “Asulawmesisud" lnganndeyanuin syfumuaulalunisfumminesulatuiiudy
qﬁ?uimhﬁuﬂ 2564 Fafuraefisawes “Onmeetl” wio “BTC” Juluunsiivdn 1 duumuas
diugetusniigelutiniou wwey - nqunien Sadugasiisiaues BTC Fuluds 2 duum il
d’]ﬁmfmaamﬂé’aaﬁ’uLLu'ﬂﬁumiLﬁuﬁumaaﬂﬂiﬁuwwﬁagaﬁwdw “Unpoeu” wse “BTC” (gﬂﬁz)

Ut 2 sefumnuaulalunisdumednit “aduln” wag “Onnoend” Ture 4 Ydoumds

AsUim
Total Search Volume Average Trend Average CPC (THB) Average Competition
78,290 +4,135% B32.29 15 (Low)
> (+4,135% increase in the last 12 months)
300k
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- e 200k 294,410 searches
150k
Turn search index into average search 100k
volume per month for the past 12 months 50k .
> highest search on May 2021 = 294,410 g — — | -
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Search volume data on a topic ‘DoA28U’ from 1 Sept 2020 - 31 Aug 2021 (12M)
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Total Search Volume Average Trend Average CPC (THB) Average Competition
489,790 +794% B40.31 25 (Low)
May 2021
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volume per month for the past 12 months >
highest search on May 2021 = 1,271,290
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